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1. Introduction 

This report has been prepared by Incomes Data Research (IDR) and, as requested, it provides 

market salary data for the following role(s):  

• Senior Digital Production Manager 

 

2. Market salary data 

This section presents the market salary data. We aim to provide a minimum of three sources 

of information for each job to enable ‘triangulation’ of the results, and thereby provide the 

widest possible assessment of the market for this role.  

2.1. Market data 

The tables in the following sections provide the aggregate market salary for a full-time Senior 

Digital Production Manager. 

 

2.1.1. NHS data 

In this section we provide information on the salary range for the pay band likely to cover 

comparator jobs in the NHS. The NHS, with 1.2m staff, is the largest employer in the UK and as 

such plays a key role in influencing the market for many non-medical roles, particularly in 

education, given the links between parts of higher education and the NHS. 

 

Senior Digital Market Executives in the NHS are typically employed on Band 7 and the current 

salary range is between £38,890 and £44,503 a year outside of London and high-cost areas in 

the South East/South.  

 

Roles based in high-cost areas qualify for the following supplements: 

• Inner London – 20% of basic salary, subject to a minimum payment of £4,474 and a 

maximum payment of £6,892; 

• Outer London – 15% of basic salary, subject to a minimum payment of £3,786 and a 

maximum payment of £4,824; 

• Fringe – 5% of basic salary, subject to a minimum payment of £1,037 and a maximum 

payment of £1,793. 



 
 

 

2.1.2. IDR data 

The following tables contain data from IDR Pay Benchmarker, our online database of salary 

information. This data has been collected by IDR directly from employers through surveys and 

bespoke data collection for the IDR Pay Benchmarker service. 1 

 

Communications and marketing job family, whole economy, job level 71 

Job level Company 

count 

Lower 

quartile 

Median Upper 

quartile 

Average 

Level 7 52 £39,004 £44,169 £50,098 £45,363 

Source: IDR Pay Benchmarker. 

 

2.1.3. Other data sources 

 

Digital Marketing Executive, Public Administration 

Job title Lower quartile Median Upper quartile 

Digital Marketing Executive £39,193 £46,110 £53,487 

Source: Commercial salary survey 

 

London 

Job Minimum Typical Maximum 

Digital and Online Content Marketing £35,000 £40,000 £50,000 

Digital and Online Manager £45,000 £55,000 £60,000 

Source: Hays 

  

 
1 Refers to the IDR Job Level. These typically cover the following types of roles: 1 and 2, admin, 

support and manual roles; 3 and 4, secretarial and craft roles; 5 and 6, vocational and supervisory; 7 

and 8, professional and managerial; 9, senior management; 10a and 10b, directors; 11, senior 

directors/chief executives. 



 
 

 

 

3. Job advertisements 

This section details current comparable vacancies from our database of advertised positions. 

 

3.1. Data and summary 

 

Senior Digital Production Managers – advertised positions summary 

 Typical 

Average £40,791.25 including London allowance 

 

Senior Digital Production Managers - job advertisements 

Ref ID Organisation Job title Typical 

IDR49 Turning Point Content and Production Manager £36,000 

IDR50 The British Academy Digital and Contents Project Manager £36,100 

IDR51 LSE Film and Audio Manager 
£45,285 incl. London 

allowance 

IDR52 NHS Digital Senior Social and Digital Media Manager 
£38,890 plus £6,890 

London allowance 

 

3.2. Job advertisements 

The following pages present the job advertisements for the above vacancies.  









 

    

 

 

 

 

 

 

 

 

Digital Content and Projects Manager 
Recruitment pack | March 2021 

 

 

 

 

 

 

 

 

 



Digital Content and Projects Manager 
 

 

                                                                                                        10 March 2021 
Dear Applicant,        
 
Thank you for your interest in this position. Enclosed is the information you require 
to assist you in applying for the role.  
 

To apply: 

o Please provide a personal statement and up-to-date CV combined in a single 
document. The document must be a maximum of 4 pages in total – no more than 
2 pages for the personal statement and no more than 2 pages for your CV.  Please 
state your name and the job you are applying for at the top of the document and 
save it as follows: “Your name-job title” e.g. Martha Jones – Digital Manager 
Please note that if your submitted application does not meet these 
requirements, we will be unable to consider it. 
 

o Your personal statement should set out why you feel that you are a good 
candidate for this post and how you fulfil the role profile and person specification. 
Your CV must show your full career history with any breaks explained. 

 

o We would also be grateful if you could complete and return with your application 
an equal opportunities monitoring form, which will be treated confidentially and 
separated from your application prior to the shortlisting process. The form can be 
accessed here. 

 
o Please indicate in your covering e-mail if you are applying as a disabled applicant. 

 
o Please indicate in your covering e-mail if you cannot attend the scheduled date for 

interviews. 
 
Applications should be e-mailed to recruitment@thebritishacademy.ac.uk 
 
Applications must be received by 12pm (GMT) Wednesday, 24 March 
2021. 
 
Please contact Giuseppe Scannapieco, HR Officer, if you have any questions or 
queries at giuseppe@thebritishacademy.ac.uk  
 
We look forward to hearing from you. 
 
Yours sincerely, 
 
Liz Hutchinson 
Director of Communications 
The British Academy 

mailto:recruitment@thebritishacademy.ac.uk
mailto:giuseppe@thebritishacademy.ac.uk


Welcome to the British Academy 

 

 

The British Academy is the UK’s national academy for the humanities and social 
sciences. We mobilise these disciplines to understand the world and shape a brighter 
future.  
 
From artificial intelligence to climate change, from building prosperity to improving 
well-being – today’s complex challenges can only be resolved by deepening our 
insight into people, cultures and societies. 
 
We invest in researchers and projects across the UK and overseas,  
engage the public with fresh thinking and debates, and bring together scholars, 
government, business and civil society to influence policy for  
the benefit of everyone. 
 

Our Strategic Plan which runs to 2022 has five main objectives: 
 

o To speak up for the humanities and social sciences; 
o To invest in the very best researchers and research; 
o To inform and enrich debate around society’s greatest questions;  
o To ensure sustained international engagement and collaboration; and 
o To make the most of our assets to secure the Academy for the future. 

 

 

Equality, Diversity & Inclusion statement 
 

As a key part of our People Strategy, the British Academy is committed to creating a 
diverse and inclusive working environment, promoting equal opportunity, and 
addressing under-representation.  We welcome applications from people of all 
backgrounds. We will make reasonable adjustments to support disabled job 
applicants and offer an interview to those meeting the minimum selection criteria.  

You can find more information on the Academy’s vision and current activities here: 
https://www.thebritishacademy.ac.uk/about/equality-diversity-inclusion-british-
academy/ 

 

 

 

 

 

https://www.thebritishacademy.ac.uk/about/equality-diversity-inclusion-british-academy/
https://www.thebritishacademy.ac.uk/about/equality-diversity-inclusion-british-academy/


The Digital Team
 

The Communications Directorate is responsible for raising the profile of the 

Academy among a wide range of audiences. The Directorate is organised into four 

small teams who collaborate closely on all aspects of our work. The four teams are: 

Digital, Events, News and Stakeholder Engagement and Publications. 

The Digital Team is responsible for delivering a range of digital channels, to ensure 

an excellent user experience and provide opportunities to showcase the Academy’s 

work in an engaging and accessible way. 

 

The Role
 

The Digital Content and Projects Manager oversees both content production and 

website development for the British Academy. The successful candidate will lead the 

commissioning, production and management of creative, engaging content for the 

British Academy’s digital channels. Furthermore, they will manage the ongoing 

development of the British Academy’s website, including the relationship with the 

website development agency, along with responsibility for the content promotion 

budget and some aspects of the website development budget. 

A key requirement of the role is the ability to deal calmly and efficiently with 

demands from a wide range of internal and external stakeholders and prioritise 

workloads effectively. This includes providing advice, best practice and guidance on 

digital content, strategy and website development.   

The postholder will demonstrate thoroughness and attention to detail in all aspects 

of the work. All information on the website must be accurate and of a consistently 

high standard, so they will need to gain an excellent knowledge of the Academy’s 

work, support its aims and be aware of trends in digital communication, website 

development and social media. 

 

 

 

 

 

 



Job Description 
 

 
 

Identification of job 

 

JOB TITLE:  

 

Digital Content and Projects Manager 

LOCATION:  

 

The British Academy, 10-11 Carlton House Terrace, SW1Y 5AH 

(Currently Working from Home) 

REPORTS TO:  

 

Head of Digital 

STAFF 

SUPERVISED: 

 

Digital Producer and Digital Assistant (x2) 

Purpose of the job 

 

OVERALL 

OBJECTIVE:  

 

o To manage the digital content team, working with colleagues to 
identify content needs, gaps and requirements and to plan and 
schedule new content accordingly. 

o To manage the ongoing redevelopment of the British 
Academy’s website and social media channels, consistently 
working to improve key metrics 

o To plan, commission, re-purpose and produce high-quality, 
creative and engaging digital content (including social media, 
blogs, podcasts and videos) for a range of different audiences.  
 

MAIN 

DUTIES:  

 

o Providing leadership for the digital content team 
o Proactively collaborate with colleagues across the Academy to 

create and publish digital content and products.  
o Managing the process of publishing timely, accurate and 

effective content on social media. 
o Managing the day-to-day relationship with an external digital 

agency, regularly briefing and testing new features 
o Managing the digital content production and promotion 

budget. 
o Managing some aspects of the website development budget.  
o Gather and use insights about the performance of the British 

Academy’s website and social media content to inform ongoing 
content strategy updates 



o Regularly update and maintain adherence to visual and 
editorial guidelines for digital channels 

o Developing wider organisational knowledge and 
understanding of digital content, its benefits and uses 

o Developing a library of high-quality images for use on digital 
channels 

o Assisting with upskilling the Academy by delivering training 
and providing support on the website CMS 
 

 

Person Specification 
 
 

 
Candidates are advised to read the person specification carefully and to only apply 
if they can demonstrate experience in relation to the essential criteria.  

Desirable Criteria can be identified in italic font.  

 

POST: Digital Content and Projects Manager 

DIRECTORATE: Communications 

Experience & 

Qualifications 

o Educated to bachelor’s degree level, qualified by 
experience, or equivalent. 

o Proven experience of leading a content team. 

o Experience of producing and managing digital 
content for range of different audiences on behalf of 
a high-profile organisation. 

o Experience of collaboration with external 
organisations and individuals in overseeing a 
multifaceted website and social media channels with 
a range of target audiences. 

o Proven experience of forming and maintaining 
relationships with internal and external 
stakeholders. 

o Experience of using project management tools 
including trello and jira. 

o Experience of digital communications, content 
strategy, digital design, accessibility, UX, usability 
and SEO. 



o Experience of producing effective content for 
different platforms, including Facebook, Twitter, 
YouTube, Instagram, SoundCloud and LinkedIn. 

o Experience of moderating and managing social 
networking accounts. 

o Experience of working with a CMS. 

o Experience of using CRM systems to support digital 
marketing and mailings. 

Knowledge  o Knowledge of the current digital landscape and 
emerging trends. 

o Ability to suggest new digital solutions and present 
innovative ideas to optimise our digital channels. 

o Excellent understanding of Analytics platforms - 
particularly Google Analytics and Facebook and 
Twitter Analytics, and ability to use insights to 
improve performance. 

Skills o Extensive experience of proofreading, copywriting 

and editing. 

o Good eye for strong, impactful images and good 
working knowledge of Photoshop. 

o Familiarity with audio editing and streaming tools 
and online video publishing. 

Personal style and 

Behaviours  

o Confident, open-minded, flexible and enthusiastic 
outlook. 

o Able to prioritise effectively and delegate when 
appropriate. 

o Comfortable advising senior colleagues. 

o Methodical, with an excellent eye for detail. 

o Positive attitude to challenges and co-operation with 
colleagues. 

o A professional and confident approach when dealing 
with a variety of people. 

o Interpersonal and team working skills, with the 
ability to clearly and concisely communicate aims, 
creative approach, priorities and concerns. 

o Be driven and enthusiastic, be dependable, 
adaptable, articulate, calm under pressure, very 
organised and detail oriented. 

o Knowledgeable about the work and values of the 
British Academy. 
 



Other Requirements o A commitment to equality and diversity.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Terms and Conditions of Employment 
 

 

Please note that these terms and conditions are for information purposes only.  

 

Position 

Digital Content and Project Manager 

 

Location 

10-11 Carlton House Terrace 
London  
SW1Y 5AH 
 

Remuneration  

 
£36,100 per annum  
 
Hours of work  

 
9am to 5pm - Monday to Friday 
 
Annual Leave  

 
42 days (Including 8 bank holidays) 
 
Our benefits package includes: 

 
o a subsidised canteen 
o a defined benefit pension scheme (16% employer contribution) 
o interest-free season ticket loans 
o a stunning, Grade I listed building 
o 34 days of annual leave, not including bank holidays 
o enhanced employee policies  
o flexible working and core hours policies  
o annual pay and merit awards 
o social activities  

 

 

 

https://goo.gl/maps/7cttxDeA7j8A4qyAA
https://goo.gl/maps/7cttxDeA7j8A4qyAA
https://goo.gl/maps/7cttxDeA7j8A4qyAA


Key Dates 

 

 

 

Closing date for completed applications       12pm, Wednesday 24 March 2021 
 
Shortlisted candidates to be informed                     w/c Monday, 29 March 2021 
 
Interviews to take place                                                        w/c Monday, 5 April 2021  

 
 

 

 

 

 



  

Job Description 
 
This form summarises the purpose of the job and lists its key tasks. It is not a definitive list of all the tasks to 
be undertaken as those can be varied from time to time at the discretion of the School, in consultation with 
the postholder. 
 
 

 
 
 
 
 
 
 

 

Duties and Responsibilities  

 
Main duties and responsibilities 
 

▪ Manage a team of film makers and digital media producers  
▪ Working with colleagues across the Communications Division, advise internal clients on the 

appropriate tools and approach to meet communications objectives 
▪ Account management of clients from brief to delivery with oversight of quotations and invoicing 
▪ The post-holder will undertake some digital media production (podcasts and short films), systems 

administration and online content publishing and curation work according to the needs of the unit 
(but on average less than 50%) 

▪ Manage the production and online distribution of LSE’s public events podcast series and live 
webcasts in partnership with the school’s events, social media, audio-visual and digital teams 

▪ Co-produce LSE’s award-winning LSE IQ podcast series 
▪ Manage the school’s online video and audio distribution platforms e.g., LSE Player, YouTube, 

SoundCloud, iTunes / Apple Podcasts and podcast RSS feeds. The post-holder will manage the 
processes and procedures for content management and curation and will act as the technical lead 
and systems administrator for the back-end systems 

▪ Manage and oversee the upload and online publishing of externally-facing video and audio 
content received from internal content contributors 

▪ Manage online video and audio usage statistics – YouTube, Soundcloud, RawVoice etc., 
including the provision of regular management reports  

▪ Manage data storage and archival of the school’s externally-facing video and audio content 
▪ Manage the LSE media studio e.g., access policy, oversight of health and safety, and 

maintenance / repair, and replacement / upgrade of studio equipment    

Job Summary 

Responsible for the management and day-to-day running of the Film and Audio team and for overseeing 

the production and online distribution of work produced. The post-holder would also be required to do 

some digital media production (podcasts and short films), systems administration of online publishing 

platforms and some online content publishing and curation work (less than 50%). The post-holder will 

work closely with staff to plan resources to ensure projects are high quality, on brand, delivered on time 

and on budget.  The post-holder will also have budget responsibility and be responsible for account 

management of clients and invoicing of same when required. The post-holder will also oversee the LSE 

media studio.   

Job title: Film and Audio Manager 

Department/Division: Communications Division Accountable to: Head of Brand 



  

▪ Manage relationships with internal and external suppliers 
▪ Respond to video and audio copyright and intellectual property enquires and requests from third 

parties to use the school’s externally-facing video and audio content 
▪ Work with the LSE procurement and finance teams to ensure compliance with regulations and 

internal processes 
▪ Manage, disseminate and integrate the LSE brand into the work of the team as well as ensuring 

that brand identity is appropriately used in the school’s video and audio output  
▪ Guide film makers and digital media producers on creative concepts and digital production 

processes to ensure a high standard of output, including practical aspects of film making and 
podcast production such as scheduling, working to a budget and proofing 

▪ Overall ownership and responsibility for operational budgets including purchasing, quoting, 
invoicing and income generation 

▪ Run weekly team briefing meetings, regular 121s and annual CDRs (career development reviews) 
for the team 

▪ Produce annual management information reports as well as customer satisfaction surveys to 
measure/monitor the output of the team 

 

Flexibility 
To deliver services effectively, a degree of flexibility may be required in the duties performed in order to 
meet the exigencies of service. Job roles may also naturally develop over time and ongoing substantial 
changes to a role will be discussed between line managers and their staff, with job descriptions updated 
as and when appropriate. 

Equity, Diversity and Inclusion (EDI) 
LSE is committed to building a diverse, equitable and truly inclusive university. All posts (and post holders) 
will seek to ensure diversity and inclusion, while opposing all forms of unlawful and unfair discrimination 
on the grounds of age, disability, gender identity, marriage and civil partnership, pregnancy and maternity, 
race, nationality, ethnic or national origin, religion or belief, sex and sexual orientation, or social and 
economic background. 

Ethics Code 
Posts (and post holders) are assumed to have a responsibility to act in accordance with the School’s 
Ethics Code and to promote the principles and values that the Code enshrines. The Ethics Code clearly 
states that the whole LSE community, including all staff, students, and governors of LSE, are expected to 
act in accordance with the principles which are set out in the Code. As such you are required to read and 
familiarise yourself with it. The School’s Effective Behaviours Framework is designed to support this Code.  
It sets out examples for the six behaviours that all staff are expected to demonstrate, these can be found 
on the following link: click here  

Environmental Sustainability 
The post holder is required to minimise environmental impact in the performance of the role, and actively 
contribute to the delivery of the LSE Environmental Policy. 

 

https://info.lse.ac.uk/staff/divisions/Human-Resources/Assets/Internal/staff/OL/Effective-Behaviours-Framework.pdf
https://info.lse.ac.uk/staff/divisions/Human-Resources/Assets/Internal/staff/OL/Effective-Behaviours-Framework.pdf











